
MARCH 2018

TIME FOR ACTION
Dear Friends,

The legislative session in Hartford just began, and already our
industry is facing some big challenges. Right out of the gate, the
General Assembly proposed a 2% increase in the occupancy tax—
taking it to 17% for hotels and 13% for bed-and-breakfasts. This
isn’t the way to fund tourism. Our hotel tax is already one the
highest in the nation. Ratcheting up the costs even more could
discourage visitors from coming to Connecticut and cripple not
just hotels but our entire industry.

Members of the Connecticut Tourism Coalition joined our friends
at the Connecticut Lodging Association in submitting testimony to
the Finance, Revenue and Bonding Committee in opposition of
this tax hike. We need a responsible, sustainable source of funding.
We need to attract more visitors to our state, not throw up an
additional barrier to their stay. We need action.

There will be more opportunities to speak out about the state of our
industry in the days to come. The first is at our March Board Meeting
at Foxwoods Casino. There we’ll hear from lawmakers, industry
leaders, and some of the candidates running for statewide office.
You’ll have the opportunity to ask questions and share your thoughts
about the importance of tourism to the health of our state.

Tourism Advocacy Day is also coming up. On April 11th at the
Legislative Office Building, we’ll be meeting with our senators and
representatives, speaking with the press, and calling attention to
the challenges facing our industry.

For more information about the CT Tourism Coalition
or to become a member, please visit tourismCT.com

SAVE THE DATE:
March 16 • 10am - 2pm

CTCTCTCTCTC Board MeetingC Board MeetingC Board MeetingC Board MeetingC Board Meeting
Foxwoods Resort Casino Celebrity Ballroom

April 11 • Starting at 10am
TTTTTourism Advocacy Dayourism Advocacy Dayourism Advocacy Dayourism Advocacy Dayourism Advocacy Day

Legislative Office Building • Hartford

We need to speak up. We need to stand together. It is the only way
we can put a stop to harmful proposals that would wreak havoc
not just on the tourism industry, but our entire state.

I hope you can join us.

Kind regards,

Stephen Tagliatela
President



CHAMPION OF  TOURISM:
REPRESENTATIVE

MIKE FRANCE
Currently in his second term, Rep. Mike
France serves the 42nd Assembly District,
which includes Ledyard, Montville, and
Preston. France sits on the Appropriations,
Planning & Development, and General
Administration and Elections committees—
and he has been a member of the Tourism
Caucus since 2016.

When he joined the Caucus, Rep. France expressed in interest in
improving resources for family farms and wineries along the
Connecticut Wine Trail. He has worked with the Department of
Transportation to increase signage along state highways, drawing
more attention to these unique destinations—including Maugle
Sierra Vineyards in Ledyard and Preston Ridge Vineyard and Dalice
Elizabeth Winery in Preston.

France’s district is home to other great attractions, including
Coalition members Nature’s Art Village and NASKART.

Prior to running for office, France served in the United States Navy
from 1981 to 2005. His more than twenty years on active duty
included deployments to the Persian Gulf as part of Operation
Desert Storm and Operation Southern Watch. He also attended
the Naval Postgraduate School in California, where he earned two
degrees in electrical engineering.

France lives in Gales Ferry with his wife, Heather.

M E M B E R  S P O T L I G H T :

SAYBROOK
HARDWARE CO.

For 90 years, the Saybrook Hardware Co. has been the
community’s go-to source for tools, advice, and supplies.
Owned and operated by the Plant Family since 1985,
Saybrook Hardware Co. keeps thousands of products on
hand in its 6,000 square foot shop—and has more than
65,000 additional items available through its affiliation with
ACE Hardware.

Saybrook Hardware Co. prides itself not just on its
customer service and expertise, but on its
commitment to giving back to the community. Over
the years they have sponsored and supported
organizations like Habitat for Humanity,
Connecticut Children’s Medical Center, Middlesex
Family Center, and countless schools, chambers
of commerce, senior centers, and more.

At Saybrook Hardware Co., customers are
immediately made to feel welcome. Employees
go above and beyond not just to locate exactly
the tool or part customers need, but assemble
and deliver items like furniture or grills, and make
sure the entire experience is positive and smooth.

It’s this commitment to quality—as well as the personal touch
only a family business can provide—that makes the Saybrook
Hardware Co. such a treasured part of the community and
an iconic part of Old Saybrook’s charming Main Street.


