


With the increased sales and marketing efforts enabled by relief funding,
2022 saw recovery, growth and momentum. 



A competitive budget ($25mil annually) for Connecticut Tourism Marketing 
would enable important investments that drive greater visitation -- resulting in 

positive returns in both the immediate and long term.



Here is more description of the opportunities enabled by this investment:



Connecticut is being outspent by our neighbors AND by other states with
smaller populations that do not count tourism as a leading industry:



Tourism in Connecticut is not focused on one region. 
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