L J CONNECTICUT

COALITION |

AMIDST LEGISLATIVE SESSION

We are now in the Middle of the Legislative
Session and Committee meetings are taking
place.

As of this writing, we have had Five Bills in-
troduced to add funding to the Tourism Fund.
SB2 by Senator Looney, SB205 by Senator Os-
ten, SB55 by Senator Somors, HB 5136 by rep-
resentative Bumgardner, and HB 5443 by the
Finance Committee. Each of these bills pro-
poses increasing Statewide marketing and the
Tourism fund over its current levels. These pro-
posals would also provide additional funding
to the Arts and Culture organizations across
the state.

The Arts, Culture, and Tourism caucus will
be meeting this week and there will be a
change in leadership. Representative John-
Michael Parker will be stepping down and will
be replaced by Representative Moria Rader
from Guildford who is a strong proponent of
funding Arts, Culture, and Tourism.

| would like to thank representative John-
Michael Parker for his time and support as Co-
chair of the caucus and wish him well and
know that we can count on his continued sup-
port in the Legislature.

We will be reaching out to you in the next
several weeks and asking you to reach out to
legislative leaders and your representatives
by phone calls, e-mails, in person meetings,
or asking you to testify or submit written testi-
mony in support of one of the Tourism Bills
listed above as we gain a clearer understand-
ing of which bill is most likely to pass.

As always, if you have any questions, | en-
courage you to reach out to me and | would
be happy to walk you though each of these
Bills and our plans moving forward in this ses-
sion.

Thank you again for all your help and
support and Stay Healthy.

Frank Burns %‘Q#\%
Executive Director S
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MEMBER SPOTLIGHT:

FULL POWER RRDIO

Full Power Radio, led by President John Fuller and based in
Connecticut, is a prominent broadcasting group operating
numerous radio stations across Connecticut, Rhode Island,
and Massachusetts. They focus on local, community-driven
content, offering diverse formats including alternative rock
(WMRQ-FM), Top 40 (Jammin 107.7), and news/talk (94.9
News Now, WDRC).

Key Aspects of Full Power Radio:

Key Stations & Formats:

WMRQ-FM 104.1 (Radio 104.1): Alternative rock serving

Greater Hartford and New Haven.

WDRC 1360 AM: "The Talk of Connecticut"
WIJF 94.9 FM: "94.9 News Now".

WWRX 107.7 EM: "Jammin 107.7" (Top 40).
WBMW 106.5 FM: Soft Rock.

Bomba FM: Spanish tropical/CHR, heard on WMRQ-HD2
and various translators.

e Locations: Based in Bloomfield, CT, with studios at 869
Blue Hills Ave.

e Leadership: John Fuller is the president, managing a
portfolio of stations that also includes partnerships with
local emergency services, such as in Ledyard, CT.

e Company Culture: Known for a strong entrepreneurial
spirit, focusing on local news, community events, and cus-
tomized marketing for businesses.

Broadcast Power: Stations often feature high-power sig-
nals to cover large areas, such as WMRQ-FM's 14,000-watt
transmitter.
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CHAMPION SPOTLIGHT:

BOB DUFF

MAJORITY LEADER OF
THE STATE SENATE

Senator Bob Duff represents
Connecticut’s 25th Senate
District, which includes Norwalk and Darien. Re-elected
again in 2024, Bob was chosen by his colleagues in 2015,
2017,2019, 2021, 2023 and 2025 to serve as Senate Ma-
jority Leader. Prior to his election to the Senate, Bob rep-
resented Norwalk’s 137th Assembly District in the House
of Representatives for three years.

Bob’s Norwalk family ties go back five generations. His
passion for public service began at the age of eight, when
Bob voiced his concerns for the future of Duffy Field to
then-mayor William Collins. Today, we still have Dufty
Field — now renamed Veterans Park.

As Senate Majority Leader, Bob is most proud of his role
in 2017 leading the rewrite of the state’s decades-old edu-
cation funding formula (“ECS”) to better help children in
our urban centers and those who live in poverty.

In addition, Bob and the Senate Democratic caucus have
achieved numerous other legislative victories, including
instituting one of the largest tax cuts in Connecticut histo-
ry in 2023 and finally beginning to pay down seven dec-
ades of built-up pension debt. Bob and the Senate Demo-
crat caucus have passed other major legislation, such as
creating Paid Family Medical Leave, expanding sick days,
making higher education more affordable, and supporting
data privacy, health care access, increased gun safety,
LGBTQ rights, equal pay for equal work and children’s
mental health.

Since joining the legislature, Bob has been a tireless advo-
cate for job creation in Connecticut. He has helped bring
businesses to the state and played a leading role in cham-
pioning landmark jobs legislation. As former Chair of the
legislature’s Housing Committee, Bob created the state’s
first Housing Trust Fund to build more affordable housing
in Connecticut. As former Chair of the Banking Commit-
tee, Bob worked to safeguard Connecticut homeowners
from the ravages of predatory lending by creating a pack-
age of first-in-the-nation reforms to reduce the number of
home foreclosures in the state; included in that legislation
was the foreclosure mediation program, Mortgage Crisis
Job Training Program to help those unemployed or under-
employed avoid foreclosure.
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https://www.housedems.ct.gov/Gaiewski

Train Your Team with CHAT

Connecticut Hospitality Awareness Training, or CHAT for
short, is an innovative, educational program developed by (CHAT is Connecticut’s first

the Connecticut Tourism Coalition to train frontline T T "
personnel who work at attractions, hotels, restaurants,and  @MHNE TrAINING progrdam 1o

other businesses that make up the Connecticut tourism  educate workers on the

industry. s .
e fundamentals of hospitality
The CHAT program features an introductory video and service and the Signiﬁcqnce

seven interactive, online modules. The program ;
takes under 90 minutes to complete, although partipants of tourism in our economy.
can learn the material at their own pace. Once a participant
receives a score of 70% or better, they have successfully
completed the CHAT program. A Certificate of
Achievement will be awarded from the Connecticut
Tourism Coalition at a future fourism event.

CHAT’s core curriculum features training on guest service
and insight on why fourism matters. Module topics are
outlined onthe back side of this flyer. With greater knowledge,
employees will understand how to best serve our valued
guests. It is essential that Connecticut personnel are educated
in their field to best represent our tourism industry.

Companies can sign up their employees to take the CHAT
program fora package price of $10 per participant. Contact
Frank Burns at the Connecticut Tourism Coalition at Become a Connecticut
flburnsjr@yahoo.com. You will then be assigned a promo Tourism Champion

code to enroll your team in CHAT at chatcertificate.com. ; e
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CHAT will educate frontline
service workers on how

to ensure that Connecticut’s
tourists will enjoy a positive
visitor experience.

It ] CONNECTICUT TOURISM COALITION

Thank you to our sponsors who underwrote the development cost for CHAT
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For more information, contact Frank Burns, Executive Director ® flburnsir@yahoo.com * 518-573-0103
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The Connecticut Hospitality Awareness Training (CHAT)
program will help your staff create positive visitor
experiences for your guests. CHAT will help instill your
employees with the skills and passion to do their jobs ' L
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well. Lessons learned will help reinforce important
concepts needed to help your team develop and grow
their hospitality skillset.

@

There are seven modules in the CHAT program. Each
covers a different aspect of working in the hospitality - .
industry: oo
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Module 1 is a basic framework of e
tourism and the impact it has on the
Connecticut economy. This module also
covers why those in the tourism industry
make a difference intheir interactions with
customers and visitors to Connecticut.
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Module 2 encompasses what tourists
are looking for when they visit CT and
approaches all the different ways that a
tourism professional could help the
visitor have a memorable experience.

Module 4 is a guide on showing interest
in visitors and creating a relationship that
shows you care about them enjoying
themselves. This includes targeting
questions that may help you better
understand their goals for their visit to
CT and providing recommendations.

Module 3 is all about getting your
visitors where they want to go. This
section goes over communications with
guests and how to provide appropriate
resources and directions to visitors.

Module 5 is about going above and
beyond customer service. This includes
knowing your area and other things in
the area that your customers may be
interested in taking part in. It’s about
staying in the know in your area and
community.

Module 6 includes tips on how to
diffuse an upset visitor, how to go over
and above for optimal customer service
and providing empathy.

Module 7 How to create a positive
visitor experience. How to respond to
inquiries and keep them coming back!
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= Sign your team up today!

CHATCertificate.com
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- more information, contact Frank Burns, Executive Director ® flburnsjf@yahoo.com * 518-573-0103
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